“Sharos is a dedicared, focused and fun
loving broker. We work hard and have tons of
fun, says Tom McCue of 5t. Louis Bealty
Broker/fOwner Sharon Colona, M. Kelley
MeGintey also an agent in the office sharcs
this abont Sharcn and. the. office, “Sharot's
drive and- efthusiasm towands real estate is
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So what more needs to be said? Much more than can fill these
two pages—but we'll give it a go.
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imcompromisirig dedicition o their sener's'and o Thitke
focus, which is entirely on listings. is 16 pass on sibswntial
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Sharon Colona says, “This company was founded on the belief
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that our sole focus is listing and selling homes and we work
full-time at it so we can sell more than the average REALTOR".
With the increased sales we can provide a discounted rate of 5%.
While many other offices sell only 1-2 every few months at the
higher commission, we are able to sell twice that amount and
our sellers are the ones who benefit” Yet, they are not so focused
on listing properties that they lose sight of the ultimate goal of
providing customer service to each listing, so that each property
receives the best marketing, the best agent and a timely close—
to that end no one agent will list more than 10 properties at a
time. "We never want to compromise the high level of service
that our clients deserve and we strive to provide.”

Mirketing 2 home is- onc of the key components which
ultimately results in a soki property. St. Louis Realty doesa’t hold
back on-the marketing of their listings. They providé 2 premiim
marketing plan which includes full color brochures, TV s, prinit
ads, eic, They follow-ip with showings, get feedback daily and
pass that information on to their clients by phone or instantly via
e-mail; “All agents have the daily goal of selling the homesthey‘ve
listed, we have proven that by exclusively sellers
and. !‘ocuslng gii them 100%, that ourhomcssellqmckerandﬁor
a higiwrpriccAno:hcrgroupofxum that benefit aré explred
listings. " We ‘have found that many times honies haven't soid
begause they ate overpriced, with the reduced commission that
wr oifer, it gives:thiose listings the ability to.reduce their selling
price without losing money.”
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